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Case Study:
Explore Menomonie



Cultivating a 
city’s identity. 
Studio MLM was approached by the Menomonie Chamber of 

Commerce to create a flexible website and brand language that 

illustrates the Greater Menomonie Area as a vibrant and inviting place 

to visit, work and live. This project included a logo refresh, taking 

inspiration from the old logo. We developed a custom logotype derived 

from a timeless serif typeface with subtle flourishes of curvature and 

movement to add character and pair with the modern logo mark. The 

curves of the logo and type pairing reference the location of 

Menomonie on the Red Cedar River as well as emphasize the variety of 

trails, waterways, and outdoor activities in the area.

Services

Brand Strategy
Identity Development
Flexible System
Messaging & Voice
Tagline & Copy
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Brand Assets
Image & Illustration Styling
Concept Merchandise
Web Design
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The hefty task of defining this unique and diverse 

small town was a rewarding challenge for Studio 

MLM. Being located on the corner of Broadway 

and Main St, where the bustling downtown 

converges, with each of our team members having 

personal ties to the city, made our small agency a 

prime candidate for the task.

After gathering research from other city tourism sites, 

mapping out attractions, and interpreting 

demographics, we began answering the question 

“Who is Menomonie?”. Working with the tourism 

board and mayor of the city, we narrowed down the 

metrics for positioning. This helped us to understand 

a direction and begin developing the visuals to fit.

Research

Uncovering 
Menomonie’s 
true colors.

METRO OUTDOORS

MODERN

HISTORIC

Menomonie
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When we began working with the city of 

Menomonie’s tourism department, they were in a 

bit of an “identity crisis”. Explore Menomonie had 

been molded by a variety of di�erent hands, each 

with a slightly di�erent vision for the city, but there 

wasn’t a solid strategy or brand guidelines to direct 

the messaging or visuals. This is when we arrived and 

returned the root of Explore Menomonie to develop a 

cohesive, integrated, and understandable brand 

language for the website.

Research

Managing 
cohesion through 
identity



Living with
the Seasons

I N  T H E  H E A R T  O F  T H E  N O R T H

Living 
with the 
Seasons.

Core Messaging

The season-centric brand language was developed 

from research of Menomonie, WI and the surrounding 

area. Historically, the first people to inhabit western 

Wisconsin were the Menominee tribe, named by the  

Ojibwe, “Manoomini” or “wild rice people”.  What is now 

known as Lake Menomin, was once a wild rice field. 

However, the Menominee people had a di�erent name 

for themselves, “Mamaceqtaw”, which roughly 

translates to “the people that live with the seasons”. 

This became the inspiration for Explore Menomonie’s 

core messaging: Living with the Seasons.
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Being a town that is driven by season, we wanted 

to marry the season-centric color palette with a 

flexible identity system to use in each time of year. 

With a few adjustments, we captured the distinct 

feeling of each season with color and the subtle 

changing of the landscape

Research

A flexible 
identity system

Spring

Winter

Summer

Fall
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#ExploreMenom
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Dine &
Drink

10:47
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Let’s Grow 
Together!
studio-mlm.com
micah@studio-mlm.com

612.812.1077
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